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The ImporTance of
 
Public relations is about managing perceptions and making a good 
impression. It’s about storytelling, and our job is to make sure that 
the story of SNMMI and its chapters is compelling.

Public relations can be used to share good news about the society—
our member benefits, research, events, awards. By constantly moni-
toring the news, we can see when nuclear medicine and molecular 
imaging are portrayed in a positive light. When they’re not, we can 
be quick to respond to negative stories and set the record straight.

Public relations is also important to help SNMMI stay relevant. If 
no one is talking about you, that isn’t necessarily a good thing. 
We need to keep our activities and successes highlighted within the 
media to make sure people understand the value of what the society 
does. At the end of the day, we want to be a source that the media 
and other audiences know they can trust.

This guide will share with you several ways in which you can utilize 
public relations within your chapter. 

publIc relaTIons



seTTIng a goal
Before embarking on any type of public relations outreach, it’s important to 
set a goal. This will help guide you in determining your audience, messages 
and tactics. 

Goals should align with your chapter’s overarching strategies and activities. 
Are you looking to increase member involvement? Influence local policy-
makers? Generate interest in chapter events? You may have several goals 
for your public relations outreach.

Although many people think about measurement as a final step in the public 
relations process, now is the time to decide what success looks like. Success 
could mean an increase in visits to a website, phone calls to the chapter or 
media placements in local papers. Identifying your evaluation mechanism 
at the outset ensures that you will have a way to measure the effectiveness 
of your public relations outreach.

undersTandIng  

Your audIence
Understanding your audience is a key part of any public relations  
effort. This includes knowing their level of understanding and general accep-
tance of the topic. There are multiple potential audiences for public relations 
outreach on nuclear medicine and molecular imaging. These may include:

•	 Chapter	members
•	 Local	referring	physicians
•	 Local	government	officials
•	 Members	of	local	communities

When you have identified your audience, you can then determine the right 
message and communication vehicle to accomplish your public relations 
goals.



WhaT’s Your   
message?

Message development can often be overlooked. While you most likely have 
a general idea of what information you want to get across, writing down 
your messages is a good idea to make sure they are accurately and clearly 
stated. SNMMI’s general message map can be referenced in Appendix A.

You should start with a main message and then craft supporting points. 

Example:	Membership	in	the	ABC	Chapter	of	the	Society	of	Nuclear	Medi-
cine and Molecular Imaging is beneficial to one’s career, offering education, 
networking and volunteer opportunities.

•	 ABC	Chapter	offers	multiple	education	events	throughout	the	year	
with	for	physicians	to	earn	CME	credits	and	technologists	to	earn	
VOICE	credits.

•	 Networking	with	ABC	Chapter	members	during	meetings	and	so-
cial events puts you in contact with others in the field from whom 
you can learn and share ideas. 

•	 Volunteering	with	ABC	Chapter	 allows	members	 to	 enhance	 their	
leadership skills while at the same time giving back to the profession.

It is important to tailor your message to your audience. For example, the 
way you would describe nuclear medicine and molecular imaging will most 
likely differ when you are talking to a consumer as opposed to a referring 
physician.
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Below is a listing of several commonly used public relations tactics. However, 
the realm of possibility in public relations is endless. If another tactic would 
better achieve your goal, you should implement it.

Fact Sheets 
Fact sheets provide a brief overview on a single topic. A chapter fact sheet 
should include information on how old your chapter is, its mission, what 
benefits you offer, key leadership and contact information. You may want to 
include the number of members and relevant program information as well. 
The fact sheet should be in bulleted form and no longer than two pages. 

You may also want to have a fact sheet on nuclear medicine and molecular 
imaging on file. SNMMI has facts sheets on nuclear medicine and molecular 
imaging—as well as specific disease areas—that chapters are free to uti-
lize. SNMMI’s fact sheets can be found at http://interactive.snm.org/index.
cfm?PageID=11121.  

Press Releases 

A press release is a document sent to the media to inform them of your chap-
ter’s recent news—an event, an award, etc.—or new information on nuclear 
medicine and molecular imaging. 

The following components should be included in your press release: 

•	 Contact information: The contact information should appear at the 
top of the release and include your public relations contact, their phone 
number and e-mail address. 

•	 Headline: The headline should get the point of the release across in a 
direct manner and should stand out from the body copy. 

•	 Lead: The lead of the press release should include the main news you 
would like to share. You should aim to answer “who, what, when, where 
and why” in the first paragraph. 

•	 Body copy: The body copy contains further details on your news. Keep 
your paragraphs brief and back up your statements with facts. Put all 
opinions or editorial comments in quotes from a chapter spokesperson. 

•	 Chapter boilerplate: A brief overview (two to three sentences) of your 
chapter should appear at the end of the press release. 

When writing a press release, keep in mind your ultimate audience (i.e., the 
readers of the publications you are contacting), as well as what messages 
you would like your audience to take away. Remember, hundreds of press 
releases end up on reporters’ desks every day, so make sure your headline 
and lead also capture the attention of the reporter.

Once you have written your press release, you will need to distribute it to the 
media. The first step is to create a list of media contacts to whom you would 
like to send the press release. You should determine what outlets are import-
ant to you (large newspapers, community newspapers, local television, etc.) 
and secure the contact information for the appropriate reporters or editors.
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Next, you should distribute your press release to the media contacts. This is 
typically done by e-mail, but the release can also be faxed or sent by mail. 
After issuing the press release, make follow-up phone calls to reporters to 
ensure receipt of the press release and to answer any questions. 

INSERT COMPANY LOGO

FOR IMMEDIATE RELEASE
Contact: Contact Name
Phone: (xxx) xxx-xxxx

Email: name@company.com

HEADLINE

City, State (Date) - Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin sed 
dui quam. Nulla posuere, nunc id interdum tristique, arcu dolor accumsan velit, id 
euismod tellus augue a augue. Proin scelerisque volutpat sem, vel varius quam mollis 
quis. Donec ligula lacus, fringilla id mollis at, feugiat quis leo. 

Fusce a euismod nunc. Curabitur eu nulla mauris, ut venenatis nisl. Ut tincidunt leo ac 
erat imperdiet consequat. Curabitur tempus odio at nisl eleifend suscipit. Praesent porta 
venenatis cursus. Phasellus volutpat massa at sapien faucibus facilisis. Vestibulum 
pretium auctor urna, ut luctus nisi porttitor sed. Nam sollicitudin urna id elit consequat 
sodales. Vestibulum ante ipsum primis in faucibus orci luctus et ultrices posuere cubilia 
Curae; Quisque malesuada tristique arcu ut fringilla. 

Vestibulum ante ipsum primis in faucibus orci luctus et ultrices posuere cubilia Curae; 
Suspendisse potenti. Cras sapien felis, molestie sed tristique nec, egestas eu velit. Aenean 
a velit ac libero posuere varius. Suspendisse at erat nec erat euismod vestibulum. 
Maecenas dapibus diam at libero tempus faucibus ut at leo. Fusce non fringilla nulla. 
Morbi auctor euismod lacus, eget faucibus orci suscipit vel. Proin ac nisi massa, sit amet 
dictum lectus. Vivamus sed magna arcu, vel rutrum orci. Aenean ultricies laoreet enim sit 
amet imperdiet. Proin faucibus libero nec ipsum consequat sollicitudin sit amet vel tellus. 

Maecenas venenatis dapibus ultricies. Ut lacus tortor, commodo at tempor ut, tristique 
non sem. Duis gravida augue vel mi molestie suscipit. Suspendisse vitae mi quis neque 
adipiscing varius non ut massa. Duis elementum eros vitae felis vulputate mollis blandit 
odio ullamcorper. Vivamus tincidunt, nisi at facilisis accumsan, metus nunc pulvinar 
magna, vel egestas tellus leo at neque. In eu orci leo. Duis tortor tortor, tincidunt ac 
hendrerit vitae, pellentesque vel lacus. Cum sociis natoque penatibus et magnis dis 
parturient montes, nascetur ridiculus mus. Proin aliquet, odio eget ornare ultrices, metus 
odio sagittis orci, quis fringilla urna dolor ut diam. Sed id blandit nunc. 

###

BOILERPLATE



publIc relaTIons  
TacTIcs

Press Kit 
A press kit is a packet of information that can be supplied to the media or 
distributed at events to give a complete overview of your chapter. A press kit 
typically includes the following materials:

•	 Fact	sheets	(chapter-specific	and	general	nuclear	medicine	and	molecu-
lar imaging)

•	 Biographies	leadership:	Biographies	of	leadership	should	be	brief.	Each	
biography should include name, title, education, professional affiliations, 
awards, specific expertise and community involvement. Age and family 
information are optional. 

•	 Current	press	releases:	Press	releases	that	are	of	interest	to	your	audience	
should be included in the press kit. These can be updated to customize 
press kits for certain reporters, events, etc.

•	 Images	(CD	or	photos):	Including	images	that	are	related	to	nuclear	med-
icine and molecular imaging can help to tell your chapter’s story. Images 
should be high resolution and should include captions or credit informa-
tion for editorial use. For general nuclear medicine and molecular imag-
ing photos, please contact Susan Martonik, associate director of public 
relations, at smartonik@snmmi.org.

•	 Article	reprints:	If	you	have	been	fortunate	enough	to	have	newspaper	or	
magazine articles written about your chapter or about nuclear medicine 
and molecular imaging, include reprints in the press kit. These articles 
lend credibility to your chapter.

Once you have all the materials, place them in an attractive folder or another 
form of creative packaging with your chapter logo on the cover. Pick a color 
that goes well with your logo and makes it immediately noticeable.

Social Media
Social	media	networks,	such	as	Facebook,	Twitter,	LinkedIn	and	others,	can	
be used as an effective way to share your message and other information, 
particularly with your members. To start, you should determine what social 
media network is most used by your members. You can then create a page 
on the appropriate social media site(s) and encourage your members to 
follow or like the page. 

Social media sites should be updated frequently with posts, photos, videos, 
etc.	Examples	of	posts	include:

•	 Upcoming	meetings/events
•	 New	research
•	 Notable	accomplishments	of	members
•	 Photos	from	meetings	or	national	events
•	 Policy/government	relations	news

In addition to gaining likes or followers to your page, you should aim to 
encourage interaction among social media participants. This includes liking, 
sharing, re-tweeting or responding to a post.
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Expert Spokesperson
Your chapter probably includes a number of members who can be consid-
ered experts. These people can serve as spokespeople for the chapter and 
can be utilized to educate the public, referring physicians and policymakers 
on the value of nuclear medicine and molecular imaging. 

Opportunities	for	spokespeople	include	suggesting	an	“Ask	to	Expert“	chat	
or column focusing on nuclear medicine and molecular imaging. This could 
be a in a local newspaper, TV station, radio station, hospital newsletter or 
other communication channel. When contacting the editor or reporter, be 
sure to explain to them why nuclear medicine and molecular imaging are 
important and examples of potential questions.

Special Events
Participating in local events is a beneficial way to educate the general public 
about nuclear medicine and molecular imaging. This could be a community 
health fair, a hospital open house or another venue.

Once you have confirmed your participation with the event organizer, you 
should determine what materials will be needed for the event. These could 
include:

•	 Fact	sheets	or	brochures
•	 Local	hospital/facility	information
•	 Interactive	game
•	 Giveaways

You can also promote that you will be attending an event to the media, at 
local hospitals or other facilities and to other audiences.

evaluaTIon  
As mentioned previously, having a measurement tool in place is important 
to evaluating the success of your public relations efforts. After your public 
relations outreach has begun, be sure to monitor your efforts—whether it be 
by tracking website visits, calls to the chapter, media placements, letters to 
a local official, etc.



developIng a 
publIc relaTIons plan

Creating	a	public	 relations	plan	offers	 a	way	 to	 clearly	 state	 your	goals,	 
audience, tactics and evaluation method. For additional guidance and  
consultation in creating your plan, feel free to get in touch with any of the 
SNMMI public relations contacts listed at the end of this guide.

Example: SNMMI Social Media Efforts
Goal
Increase the number of users on SNMMI’s social networking sites to have an 
effect on the action of the imaging community, specifically to increase utiliza-
tion of benefits and opportunities and support of SNMMI.

Audience
Imaging community

Justification
As an increasing number of Americans use social networking sites, it is  
important for SNMMI to maintain a presence on these sites. Sharing SNMMI 
news and research through social media will promote SNMMI as a leader 
in nuclear and molecular imaging and therapy. It will also serve to advance 
the field as a whole.

Description
SNMMI will update and monitor its social networking sites following the  
SNMMI social networking site guidelines. In addition, SNMMI will:

•	 Develop	a	new	plan	and	update	goals	for	the	year.
•	 Create	a	schedule	of	post	ideas	for	the	year.
•	 Undertake	 a	 Twitter	 follow	 campaign	 focusing	 on	 patient	 advocacy	

groups and other medical societies.
•	 Develop	 a	 plan	 to	 supplement	 existing	 YouTube	 video	 content.	 New	

content could include interviews with leadership, Annual Meeting speak 
ers, meetings, etc. 

•	 Explore	other	social	networking	sites	to	help	further	SNMMI’s	goals.

Evaluation
The number of fans/followers/members will be measured to determine the 
success of SNMMI’s social media outreach.



snmmI publIc relaTIons sTaff   
conTacT InformaTIon

For more information about how to best utilize public relations for your  
chapter, please feel free to contact any member of the SNMMI public  
relations team. 

Susan Martonik
Associate Director of Public Relations
(703) 652-6773
smartonik@snmmi.org

Rebecca Maxey
Communications	Director
(703) 652-6772
rmaxey@snmmi.org



Appendix A


